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SUMMARY

15+ years building data organizations from the ground up. Core expertise: understanding what drives people to
engage, stay, and act, and building the systems and teams that turn behavioral insight into decisions.

EXPERIENCE

Electronic Arts (EA Sports) Jan 2022 — Feb 2026 Director of Analytics

+ Scaled analytics from 3 analysts on 1 title to a pod of 16 including data scientists, engineers, and QA across 5
titles generating $1B+ in annual revenue, building the intake processes, career pathways, and shared
practices that turned the function into a strategic asset.

» Designed and implemented an analytics maturity framework moving teams from reactive reporting through
proactive decision support to analytics that actively shaped product direction.

» Coached non-technical studio leaders from requesting reports to co-developing strategy, with analytical
recommendations proving critical in multiple Q4 revenue target windows.

» Developed behavioral segmentation across the acquisition, engagement, retention, and monetization funnel,
including lifetime value analysis that shifted franchise strategy away from short-term store pushes toward
long-term player investment.

Facet Oct 2019 — Jan 2022 Head of Analytics

+ Built the analytics function from scratch: hired a team of 5, designed the BigQuery data warehouse and dbt
models, and created self-service infrastructure that eliminated analyst hand-holding for routine questions.

» Guided the organization through the full analytics maturity arc from evangelism and operational reporting
through predictive modeling and prescriptive decision support.

» Led development of a linear programming model to optimize financial planner hiring, replacing subjective
headcount guessing with data-driven resource allocation tied to revenue forecasts.

* |dentified assets under management as the primary driver of client retention, shifting leadership focus from
onboarding volume to deeper early engagement with higher-value clients.

Big Huge Games Mar 2013 — Jul 2019 Head of Product Management & Analytics

« First product and analytics hire at a studio building a $175M+ mobile game. Grew the function to a team of 6
and owned both the analytical strategy and the product feature and live service roadmap.

» Designed and built the full analytics infrastructure from scratch: event taxonomy, Redshift schema,
dashboards, and a studio-wide reporting portal.

» Applied behavioral segmentation across the acquisition, engagement, retention, and monetization funnel
using conversion prediction and success evaluation to inform feature prioritization and live service decisions.

+ Established a studio-wide product review process that embedded data-driven product thinking into weekly
roadmap decisions, changing how leadership evaluated features and monetization tradeoffs.

Zynga Mar 2011 — Mar 2013 Senior Analyst / Product Manager

* Lead analyst on multiple game launches, building data pipelines, taxonomies, and launch reporting
frameworks used across engineering, product, and operations.

» Developed behavioral personas showing that personalization strategies drove measurable revenue lift —
among the first uses of segmentation-driven product strategy at the company.

PORTFOLIO WORK

Words That Work Experiment Designer 2026 Independent Project

+ Built a Streamlit application using Claude API to evaluate advocacy messaging against the Words That Work
research toolkit, automating message scoring, audience matching, and A/B experiment design.

* Implemented feedback loop of experiment results fed through Al to continuously update the underlying
prompts, creating a self-improving system that gets smarter as more communications teams use it.



EDUCATION

University of Florida — M.S. in Mathematics, 1997

Brown University — B.A. in Applied Mathematics & Environmental Studies, 1992 | Magna Cum Laude, Phi Beta
Kappa, Sigma Xi

SKILLS

Data & Analytics: SQL (expert), BigQuery, Snowflake, Redshift, dbt, A/B testing & experimentation frameworks,
behavioral segmentation, audience segmentation, funnel analytics, retention & lifetime value analytics, Bl tools
(Tableau), Excel/Google Sheets

Data Infrastructure: Data modeling, ETL/pipeline architecture, schema design, self-service analytics design

Al & Tooling: Generative Al application development (Streamlit), LLM integration, prompt engineering,
Claude/GPT API integration, agentic workflows, Python (working knowledge)

Leadership & Strategy: Scaling distributed analytics organizations, analytics maturity model design, coaching
non-technical leaders, cross-functional stakeholder management, measurement framework & KPI design,
executive communication, data culture change management



